


Quick Intro

▪ Florissant Fossil Beds
▪ Late Eocene (~34 Ma)

▪ Lahar and lacustrine deposits

▪ Giant redwood stumps and 
very delicate plants and insects

▪ National Monument since  1969

▪ Established many precedents 
of modern environmental law

▪ But known as a fossil hotspot 
since the 1860s



Why does this matter?

▪ For all the new media 
buzzwords, it’s actually about 
connecting with PEOPLE

▪ Visitors have seen museum 
exhibits before, but we want to 
provide more

▪ People are becoming more 
accustomed to digital content

▪ We need to engage visitors with 
modern media



What are our goals?

▪ Innovate
▪ No other park, especially a park 

with paleo resources, is attempting 
this level of technology innovation

▪ Show visitors a paleo experience 
unlike any they’ve likely seen 
before
▪ Small, fragile fossils; not giant 

dinosaurs

▪ Need a new kind of park experience 
to still blow people’s minds

▪ GOAL: Engage our visitors with 
interactive digital content to get 
them excited about our park and 
it’s unique paleo resources

(Not to scale)



What different media avenues are we using?

▪ Touchscreen Kiosk

▪ Livestream paleo lab tour

▪ Augmented Reality App



The Tech

▪ Cameras and microphones

▪ Lots of details to sort through

▪ Paralinx Triton System

▪ Software:
▪ Audio/video editing

▪ Augmented Reality Software

▪ Somebody who know how to use it 



Content: Touchscreen Kiosk

▪ INTERACTIVITY – Key to visitor engagement

▪ Content can be updated with new discoveries or fresh content



Content: Digital Paleo Lab Tour

▪ Our lab purposefully lacks a lab “viewing window”

▪ In general, we have smaller more delicate fossils

▪ And a smaller lab/prep space

▪ We thought, our concept is to walk visitors through the collections area digitally



Content: Augmented Reality App



Challenges
▪ Tech requires some level of familiarity and expertise

▪ Subject to unexpected failures

▪ Filming isn’t easy, and conditions don’t always cooperate

▪ Have to balance science content with attention span and being entertaining



FINALLY: the product



Broader Applications

▪ Other parks can try this too!

▪ We can all learn from each other

▪ Don’t be intimidated by the 
technology

▪ No longer need to rely on 
outside help to create the 
content, can all be done in-
house
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